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MODEL
Booked by many high fashion clients who
understood how to create a value for their 
customers through Marios unique story.

MOTIVATOR
Mario supports people with workshops 
and speaches to show them how to make

 the best out of their situation.

PUBLIC FIGUR
He is recognized by the

german society through the media
and is a role model for many people.
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A number of high 
profile brands placed
Mario‘s character
and life story into 
the center of their 
marketing campaigns.

CLIENTS & CAMPAIGNS

Other Clients: 
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AUTHOR

SPEAKER 
& AUTHOR

Example of Marios presentation in 
which he explains how he handeled 
key situations during his career as a 
model and what he learned from it.

SPEAKER

In addition to his 
presentations, Mario is 
often requested to 
present his biograöe
“Mit einem Bein im 
Modelbusiness” in Modelbusiness” in 
public readings.

Mario also writes columns for different magazines like “HANSEstyle” or “VALID Leben” and is the
Head of Social Media Marketing at DIE ZEIT germanies most popular weekly newspaper.

Based on Marios difficulties as a disabled 
person in the fashion industry he shows 
companies (like Marc ÓPolo or AOK) how 
he handled tough situations during his 
career in the fashion business and how they 
could use these techniques to operate 
more effective and with more ease.
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