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WHO IS

MARIO GALLA

MODEL T

Booked by many high fashion clients who __
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customers through Marios unique story.

speac oS to show them how to make
the best out of their situation.
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He is recognized by the
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Is a role model for many people.
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Mario Galla was discovered as a model
in 2006 at a fast food restaurant in
Hamburg Despite his leg orthosis (an =
artificial carbon made leg extension),
d by labels such as Hugo
':alw or United Colors of
| resented by model
an, Paris and
: n shion Week
2010 in Berlin the des‘tginer Michael
Michalsky decided for Mario to walk
the show in pants which caused
n. In September
| his Biography
Modelbusiness” to-
gether with the bestsell g Author Lars
Amend, who publlshed baoks such as
("Bushido’, "Rock Your Life" with Rudolf
Schenker & Paulo Coelho)
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Due to his unique life story and the ongo-
ing interest, Mario still recieves great
media attention. He chose to utilize his
popularity for a good cause. Besides his
job as a model, Mario works on behalf of
big health insurance funds to help chil-
dren, who grew up under poor circum-
stances. This work includes workshops
which are suppossed to help the children
making the best out of their situation. Start-
ing 2013 he was announced as an ambas-
sador working against discrimination on
behalf of the german government. Mario
completed his B.A. in Media and Informa-
tion in Hamburg in order to build a second

B! backbone for his future. He is also the tes-
timonial of the international NGO Handicap

International, an aid organisation working

5 in situations of poverty and exclusion, con-

flict and disaster. Helping people with dis-
abileties all over the world.
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A number of high
prolile brands placed
Mario‘s character
and life story inlo

the center of their
marketing campaigns.
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MEDIA

TV-APPEAREANCES

(selection of portraits & talks)

B UNDEPROFY

Prominent!
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Realitit, Sollte mans
h die Imitation hielt nue
Fotograf mechie Bildervon

Prothese, und ein and junger
I[nm\ der um €
walllis wisser, wesh:
s¢ trage (weil er mit@inem verkirzien
Heln zur Well gelcofimen tst).

Das war kein Megaschogkmement.
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PEAKER

Based on Marios difficulties as a disabled
person in the fashion industry he shows
companies (like Marc O’Polo or AOK) how
he handled tough situations during his
career in the fashion business and how they
could use these techniques to operate
more effective and with more ease.

| SPEAKER | CHARITIES

SPEAKER
& AUTHOR

Example of Marios presentation in

which he explains how he handeled
key situations during his career as a
model and what he learned from it.
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H I |
handicap l humanity
international &inclusion

Mario is the spokesperson for Handicap International (HI)
since 2012, a worldwide NGO which operates in 61 coutries,
supporting people in situations of poverty and exclusion,
conflict and disaster. Helping people with disabileties all over
the world. He went on different press trips to countries in
which Hl operates and held speaches in front of various
audiences to create more attention and donations for
Handicap International.

m Federal
Anti-Discrimination
Agency

In 2013 Mario got announced
as the Ambassador against discrimina-
tion on behalf of the german goverment.
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VIVA CON AGUA

Furthermore Mario is playing part
in a series of sportsevents inniciated by
“Viva con Agua”, a charity organisation
which supports water projects in Africa.
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kontakt@mariogalla.com

instagram.com/mariogalla

facebook.com/MarioGallaOfficial

mariogalla.com




